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The WSA Show Moves Back Into L

The summer edition of The WSA Show will once
again be held under one roof at the Las Vegas
Convention Center. The event will run July 28-30 and
will bring together North America’s largest collection
of footwear manufacturers.

The show will occupy the entire Convention Center
and will feature categories for Women’s, Men'’s,
Handbags & Accessories and Jobbers in North Hall,
with Junior/Contemporary, Children’s, Athletic and
The Box in Central Hall. The South Halls will hold the
categories for Comfort, Outdoor/Rugged, Affordable
Fashion, Contract Manufacturers, Shoe Care & Foot
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Care, and Retail Services.

The Collections at WSA will be a four day event,
running July 28-31. The Iluxury and designer
showcase will be held at The Venetian. As always,
free shuttle buses will carry attendees and exhibitors
between the Las Vegas Convention Center and The
Venetian, as well as to all official hotels.

Materials at WSA which focuses on the supply chain
with exhibits featuring new materials, new processes
and new technologies for manufacturing footwear,
will be held July 27 - 29 and will also be located in the
Las Vegas Convention Center.

The WSA Show Official Vendors

Calendar

The WSA Show
Las Vegas Convention Center
July 28 - 30, 2008

The Collections at WSA
The Venetian

July 28 - 31, 2008

Four Days

Once again the size and success
of The WSA show has attracted a
number of companies that are
trying to ride on our coattails.
Exhibitors are getting e-mail
messages everyday from
companies offering all types of
services from audio visual
equipment to travel arrangement
& hotel rooms. Almost none of
these companies are official
vendors for The WSA Show, and
some of the solicitations are
outright fraud. Some companies
represent themselves as official
vendors, and some e-mails are
from non-existent companies.

How can you tell the official
vendors from the pretenders?
WSA keeps a complete list of
official vendors on our Web site
(click here for the list.) Official
vendors will also have order forms
in the Exhibitor Service Manual.
Two of our key vendors are GES
Exposition Services, our show
contractor, and Travel Tech, our

official travel agency. And WSA
produces its own Show
Directories and Show Dailies.

You should use WSA's official
vendors for several reasons; You
will be getting the services and
products you ordered at published
prices; Several services are
exclusive and can ONLY be
provided by a certain vendor;
WSA can often help if there is a
dispute with an official vendor, this
is not possible with a non-official
vendor.

Several non-official companies
have already been soliciting WSA
exhibitors including Travel by
Anne and Akira Exhibits. Neither
business is associated with The
WSA Show.

Use care when choosing a vendor
for your show needs. WSA
strongly recommends that you
use only official vendors. Click
here for the list of Official Vendors.



http://www.materialsatwsa.com
http://www.wsashow.com/images/pdfs/OfficialVendorsJuly08.pdf
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WSA, U.S. Dept. of Commer

ce Work T ogether

to Impr ove Your International Sales

We are proud to announce The WSA Show and The
Collections at WSA have been accepted to participate in
the 2008 International Buyer Program (IBP) sponsor ed
by the U.S. Department of Commerce. This designation
is earned by only 32 tradeshows per year and will begin
with the July 2008 Show. The International Buyer
Program is a joint gover nment-industry effort designed
to increase the sale of American brands throughout the
world by promoting international attendance at
tradeshows inthe U.S.

What This Means to You: To augment our already
aggressive inter national attendee recruitment program,
our affiliation with the IBP will work through American
embassies and consulates abroad to further promote
international attendance to The WSA Show & The
Collections at WSA to recruit delegations of qualified
buyers.

Exhibitor Service Manual to
be Available Exclusively Online

The WSA Show Exhibitor Service Manual for July 2008 will
be available online exclusively. The ESM on CD will no
longer be sent to exhibitors. Instead exhibitors will receive
an e-mail with instructions and alink to the online exhibitor
manual.

There are several reasons for the change, including a new
online ordering system that has been developed by GES.
The online ESM will allow you to order directly from GES,
without printing forms, filling them out and faxing them
back. The new GES system will keep track of your orders,
let you review your orders and see a subtotal of your
orders. Moving forward, your GES orders will also be
maintained within their online system so that you can
review your GESorder history.

The ESM is expected to be completed by mid May and all
exhibitors should watch their e-mail for a message with
information about and a link to the Exhibitor Service
Manual for The WSA Show July 2008.

U.S. exhibitors like you, will have the opportunity to
meet more buyers and increase your exposure to
valuable global business partnerships through your
participation in the show. The IBP provides practical
hands-on assistance to U.S. exhibitors at WSA
interested in exporting and making contact with
prospective overseas partners. There is no charge to
you to participate inthis program.

Qualifications to Participate: If your strategic plans are
to begin exporting or expand your distribution into new
export markets we invite you to take advantage of this
incredible program.

Acceptance and participation are easy if:

? You are a U.S.-based company that produces your
products either in the United States or outside the
United States.

? Your products are marketed under your U.S.
company and have U.S. content representing at
least 51% percent of the value of the finished
product. Items considered as contributing to the
U.S. content may include: product development,

design, intellectual property, research &
development, warehousing, distribution, sales,
administration, management, advertising,

marketing and promotion, materials, components,
packaging, labor, production equipment, factory
overhead.

To indicate your interest in the program:
1. Fill out the Data Form on the WSA Show web site
Click Here to Jump to the Form or cut and paste the link

below into your web browser.
http://www .wsashow .com/images/pdfs/Form4014PExhibData.pdf

2. Return via e-mail or fax (cboehm@wsahow.com or fax
818-464-7010) to Celeste Boehm, Director Retalil
Relations by April 25, 2008.

If you have any questions about this program, please
contact Celeste Boehm at 818-464-2352


http://www.wsashow.com/images/pdfs/Form4014PExhibData.pdf
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