?)r’ Weclions
ANVEA AR

Contacts:

Elizabeth Berry/Raluca State

BNC

310.854.4800
eberry@bncpr.com/rstate@bncpr.com

“THE COLLECTIONS AT WSA” TO UNVEIL LARGEST ASSORTMENT OF
JEWELRY AND HANDBAG OFFERINGS TO DATE IN FEBRUARY 2008

Attendees Will Enjoy Access to the Premium Footwear and Accessories
Market in One Convenient Venue

Encino, Calif. (November 27, 2007) — The Collections at WSA, the premier luxury
footwear and accessories show, will host more jewelry and handbag brands than ever
before in its upcoming February 2008 marketplace. Held from February 21-24 in the
luxury suites of the Venetian Resort Hotel, this exclusive “show within a show” will
feature more than 350 luxury designer women’s and men’s footwear, handbag, and
jewelry brands, offering an unmatched comprehensive view of these categories within
the luxury market.

With its 360-degree view of the industry, The Collections at WSA brings a global
universe of buyers, retailers, designers, and media together in one well-appointed
location, giving attendees access to resources, experts and trends that cannot be found
at any other footwear and accessory marketplace in the world.

The Collections at WSA launched jewelry within the already established luxury designer
footwear and accessories show in August 2007 and has already seen a tremendous
increase for its upcoming show, nearly doubling the number of new jewelry and handbag
exhibitors, including new jewelry brands Kenneth Jay Lane, Claudia Lobao and Andrea
Corson. Continuing its tradition of featuring the industry’s best new offerings, the
February 2008 The Collections at WSA show will also welcome new designs from
handbag industry notables, including Devi Kroell, Sylvie Celine, Carlos Falchi, BE &D,
Anthony Luciano and Angela Gutierrez, among many others.

In addition to showcasing high-end brands in a luxurious, efficient and focused setting,
The Collections at WSA also offers social, networking and information opportunities,
including:

e The Super Slippers, one-of-a-kind works of art up for a silent auction, created by
renowned exhibiting designers who exhibit within The Collections at WSA,;
proceeds benefit The Ovarian Cancer Research Fund (OCRF)

e The Glass Slipper Exhibitor Awards cocktail party, offering creative talent awards
for suite designs within The Collections at WSA; buyers and press are welcome
to attend

o Conference sessions and seminars focusing on consumer and fashion trends by
noted fashion and retail experts



e Opening Night at WSA featuring master entertainer, Billy Joel, to benefit the
footwear industry’s own charities, Soles 4 Souls and The Two Ten Footwear
Foundation

“The Collections at WSA remains the ideal platform for exhibitors to present their newest
collections to the most important luxury retailers, as it's the only tradeshow of its kind
where you can find such a vast array of high-end shoes, handbags and jewelry under
one roof,” said Leslie Gallin, director of The Collections at WSA. “No longer is there the
need for the buyer to travel abroad when all of this and more is available at the twice-
yearly The Collections at WSA show.”

Adding to the excitement of The Collections at WSA, Materials at WSA, a unique and
edited assortment of innovative materials and component suppliers, will launch this
February alongside The WSA Show. Of particular interest to designers of luxury goods,
many of the finest tanneries and suppliers of components and embellishments will add a
critical new dimension to this global marketplace, enabling the exhibitors of The
Collections at WSA to source primary materials necessary for development in one
convenient location. Separate registration is required at www.MaterialsatWSA.com.

About The Collections at WSA

The Collections at WSA, an exclusive premium footwear and accessory show within The WSA
Show, features hundreds of luxury footwear and accessories designers from around the globe in
an exclusive upscale setting, highlighting industry trends up to one year in advance. The WSA
Show is the world’s largest and most comprehensive footwear, handbags, and accessories
marketplace, offering a 360-degree viewpoint of the footwear industry. The twice-yearly event in
Las Vegas attracts more than 37,000 participants from 95 countries in 2.1 million square feet of
space. Materials at WSA, launching in Las Vegas in February 2008, will further expand the
breadth of this industry marketplace to the supply chain by focusing on materials, design,
components, technology and sourcing alongside the finished product. Show attendees will also
gain firsthand industry insight with the Global Strategic Footwear Forum, an exclusive one-day
seminar being offered to a limited number of attendees before the launch of The WSA Show. For
more details, please visit www.wsashow.com.
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